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INTRODUCTION
In 2019, the Vancouver Foundation commissioned a province-wide survey focusing on civic
participation, to explore how people are making a difference in their communities. The Sunshine
Coast Community Foundation partnered with the Sunshine Coast Resource Centre to solicit local
responses. 400 Sunshine Coast residents completed the survey, all but 30 of whom were over
the age of 451. The survey captured their experiences in volunteering, philanthropy, and civic
engagement, including non-traditional ways of participating, and engagement through social
media. The province-wide survey results are summarized in the report A Snapshot of Community
Participation in BC.
Below, we report on the key findings from the surveys completed locally. This data is important for
organizations and decision-makers who rely on a connected, engaged, and active community to
support them. From the information reported here, non-profits and local governments may glean
supporting facts or insights into what can be done to reduce barriers to participation and engage
their stakeholders more effectively.

Our Sunshine Coast Community
Civic participation, social connectedness, and a sense of belonging of residents are some of the
key factors contributing to community health, vitality, and sustainability. The 2019 survey indicates
that the Sunshine Coast has a highly engaged population. People have a strong commitment
to participating in community life and acting on issues that they care about. The level of civic
engagement and contribution indicated in most of the topics surveyed is higher than the provincial
average, and points to a local culture strong in volunteerism, philanthropy, civic literacy, and
community stewardship.
This survey was conducted in the summer of 2019, before the coronavirus pandemic disrupted
life in significant ways. The restrictions caused by the response to covid-19 likely has, at least
temporarily, reduced our community’s ability to participate in civic life. On the other hand, our high
level of community participation and generosity has also helped us weather the challenges of the
pandemic better than less engaged communities. The generous contributions to the Sunshine Coast
Covid-19 Emergency Relief Fund and the fundraising success of local food banks are examples of
the great community spirit found on the Sunshine Coast.

1 93% of the Sunshine Coast respondents to the survey were 45 and over. However, recent census data confirms that
only 73% of the adult (25+) population here was over 45. Older adults who respond to surveys are probably more likely to
be involved in volunteering, philanthropy, and civic engagement than younger adults who do not respond to surveys. Thus,
this survey may somewhat overstate the population’s involvement the community.
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LESSON 1

High Levels of
Community
Engagement

Sunshine Coast residents are actively involved in the community and contributing in
a range of both formal and informal ways. 90% are engaged in volunteering and other activities that
involve giving time to an organization, community, or cause, compared to the
BC average of 62%.
The 82% of residents who formally volunteered time to an organization cite their reasons for
volunteering as:

REASONS FOR
VOLUNTEERING

Believe in giving back 41%
Connection to a cause 22%
Connection to an organization 18%
Asked by a family, friend or co-worker 3%
Career development/networking 2%
Skill development 1%

While 59% of volunteers prefer their contribution to be ongoing commitments with consistent
activities, the remainder prefer assisting through one-time or short-term events or activities.
The main barriers for those who don’t formally volunteer include:
• lack of time: 46%
• health reasons: 24%
• can’t find an opportunity that interests me: 8%
• not interested in general: 6%
• don’t know about opportunities: 5%
• negative past experience: 3%
• financial reasons: 2%.
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Lesson 1: High Levels of Community Engagement

There are many ways to be involved in community in less formal ways. The kinds of activities in
which local residents were involved during the 12 months preceding the
survey include:
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54% of local residents also participate in activities such as: book exchange (34%);
clothes swap (24%); carpooling (16%); community garden (9%); and shared tool or garden
shed (6%).
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Use
LESSON 2 Residents
their Voices
for Change

Supporting causes - Compared to the BC average of 54%, significantly more Sunshine Coast
respondents (73%) believe they can make a big or moderate impact in making our community a
better place to live. Similarly, 76% of those living on the Sunshine Coast feel they have a voice in
what happens in their community, as compared to 57% of all British Columbians. Indeed, 52% of
Sunshine Coast residents see themselves as activists, acting intentionally to bring about community,
political, or social change.
Compared to 67% of all British Columbians, 84% of Sunshine Coast respondents participated in
some form of activity to support a cause or issue, such as:
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Lesson 2: Residents Use their Voices for Change

Reasons cited by the 16% of respondents who did not take any action to support a cause:
• Believe in/take action in other ways: 48%
• Don’t fully understand the issues: 13%
• Don’t know of any opportunities: 13%
• Don’t care enough about any issues: 11%
• Don’t believe it will make a difference: 8%
Participating in local government is an important part of citizenship and 79% of Sunshine Coast
residents surveyed have taken the opportunity to act on their civic rights and responsibilities by
engaging in these kinds of processes:
• Attending a public consultation/open house: 51%
• Providing feedback on a community project or initiative: 49%
• Completing a survey on a municipal issue: 43%
• Speaking at or attending a meeting at city hall: 29%
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Lesson 2: Residents Use their Voices for Change

Reconciliation activities to build and revitalize relationships between Indigenous and non-Indigenous
Canadians are underway in many communities. While about half of all British Columbians reported
taking action to support reconciliation in the previous year, 70% of Sunshine Coast respondents did
so, through activities such as:

RECONCILIATION
ACTION

Reading, watching, or listening to
information to gain an understanding of
what reconciliation entails 55%
Re-examining own perceptions and
attitudes and making a personal
commitment to reconciliation 40%
Attending an event to learn about lives/
experiences of Indigenous peoples in
their community 38%
Speaking out against negative stereotypes and
bias in reporting on Indigenous issues 23%
Reading the Truth and Reconciliation
Commission’s Calls to Action 13%
Giving money to an organization supporting
reconciliation 8%
Joining a reconciliation walk to raise
awareness 5%
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LESSON 3

A Generous
Community

Financial contributions are essential to underwriting social, health, and environmental causes and
charitable activities, and these can take many different forms. 86% of Sunshine Coast residents
surveyed report supporting a cause or a charity in the previous 12 months through such means as:
• purchase of goods: 74%
• spontaneous giving, e.g., at the till, food bank, giving on the street to a charitable campaign:
66%
• online donation: 51%
• giving on the street to a person in need: 40%
• automatic monthly donations: 29%
• mail in donation: 28%
• donating to a crowdfunding campaign: 22%
• social media site donation: 18%
• door-to-door donation: 16%
• donation to my church/place of worship: 16%
• phone-in donation: 11%
• sent money to support family members (10%) or a charity or cause in country of
origin: 6%
Although 68% of Sunshine Coast respondents reported donations on their income tax return last
year, fewer than 1% made their donation primarily to receive a tax receipt. The main reasons cited
for making a donation were belief in giving back (42%), connection to a cause (37%), and connection
to an organization (16%).
When asked for a donation, 62% of local residents indicated that they are more likely to donate to an
organization they already know and trust, while 36% said they identify a cause first and then donate
to an organization to support the cause.
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Welcoming
LESSON 4 A Community

When people feel a sense of belonging in their community, they are more likely to participate and
contribute to making it a better place for everyone. On the Sunshine Coast, 92% of residents report
feeling welcome in the community and that they belong here, compared to the provincial average
of 85%. However, at the same time, 9% of local respondents felt they were discriminated against on
the Sunshine Coast frequently (2%) or occasionally (7%) based on their identity (culture, age, gender,
or appearance).
Social connectedness - the relationships we have with family, friends, neighbours, workmates, and
others in the community—is a key factor for belonging, and for making people feel welcome and
included. This also contributes to community participation. For example, 99% of respondents would
likely attend a community event they were interested in if invited by a friend or family member, and
88% would likely attend if invited by an acquaintance, while only 50% would attend if invited by
someone they don’t know.
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Media
LESSON 5 SupportsSocial
Community
Participation

The growth of social media use is changing the way we connect with each other and participate
in community. On the Sunshine Coast, 72% of survey respondents use social media to keep up
with family and friends and 54% use it to stay abreast of news and events. 27% go online to follow
organizations and causes, and 19% to promote them. This compares positively to the percentage
of those using social media for entertainment (26%), professional connections (15%), and shopping
(7%).
In the previous 12 months (i.e., to July 2019), half of respondents used social media to organize
and/or find community events or meet-ups. Private online groups, such as those used for causes,
issues, or neighbourhood connections, are participated in by 61% of residents. Unfortunately, 25% of
residents have experienced hateful comments in response to a social media post.
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An Engaged,
CONCLUSION Generous,
and

Supportive Community

Most of us realize how privileged we are to live on the Sunshine Coast. The results of last summer’s
survey, as summarized in this report, help to demonstrate the ways in which we give back and
support each other. More than the provincial average, we are a very engaged, generous, and
supportive community. While we have work to do to identify and eradicate racism and other forms
of discrimination or abuse, most residents feel comfortable and safe here.
Sunshine Coast Community Foundation is committed to building a community that is welcoming,
supportive, and inclusive. The results of the survey detailed above help to identify those areas where
our community is doing very well as well as those in need of more work. This information will help
to guide future granting decisions, as well as influence the Foundation’s community leadership
efforts. We are grateful to the 400 individuals who took the time to complete this survey last
summer.
Sunshine Coast Resource Centre is a community information hub that makes referrals to the most
suitable service or program for meeting specific needs. It is a “one-stop shop” when looking for
a community, social, or government service or program. Its staff and volunteers offer support,
assistance, information, and referrals.

How you can help
Please contact the Foundation at admin@sccfoundation.com or 604.741.7360 to find out more
about how we are helping to make the Sunshine Coast an incredible place to live, work, and play.
Visit our website at www.sccfoundation.com and consider making a gift to support our grants to
local charities.
Please contact the Resource Centre at info@resourcecentre.ca or 604.885.4088 about how to
navigate and get connected to the social, government, legal, and community services that will be
the best support for your needs. Everyone is welcome.
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For more information on the Foundation and how to contribute,
please contact us:
www.sccfoundation.com | sccfoundation@dccnet.com
604.741.7360 | P.O. Box 1343, Sechelt, BC V0N 3A0
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